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any brands and creatives are turning:to.concepts that focus on their own location, materials from the

] 1d traditions. What values are important today? How, what and why do we consume? You will find out!
yon the GLOBAL-LOCAL FACTOR? Then it would be a shame not to send any suggestions.
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BCTAL TOPICS: 3
“INTERIOR/EXTERIOR: Stylish furniture and accessories that work both indoors and outdoors.
PLUS: A little excursion into the world of fashion, beauty, jewelry and everything else that sweetens our everyday lives ...
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